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ZOOU  AND  TODDLER  TUESDAYS



TLPZ provides Tampanians with the 
opportunity to get closer to wildlife than 
ever before. Your family is missing out 
on amazing experiences if you are not 
attending ZooU's and Toddler Tuesdays.

Use emotional appeals in a three-pronged IMC approach  
Digital 
Traditional
Charitable partnerships

SUMMARY

SOLIDIFY  ZOOU  

AND  TODDLER  

TUESDAYS  AS  

THE  USP  OF  ZOO  

MEMBERSHIPS  



TARGET  MARKETS

STROLLER  

MOM

EMPTY  

NESTERS



SECONDARY  RESEARCH



SECONDARY  RESEARCH

0

15

30

45

60

New
s A

rti
cle

s

Rese
arc

h re
ports

Socia
l m

ed
ia

In-d
ep

th ar
tic

le

Email
 co

nten
t

Blogs

Podcas
ts

WHAT TYPES OF CONTENT DO YOU WANT 

TO SEE MORE OF IN THE FUTURE? 

 Respondents ages 55+

Hubspot Content Trends Survey, Q3 2017



PRIMARY  RESEARCH

40%

82% of the leading AZA institutions and museums in 
the U.S. have members-only events

of our local competitors/attractions in the 
Tampa Bay Area offer members-only events

(Determined from a sample of 50 of the top AZA institutions and museums in the U.S.) 

(Determined from a sample of 10 of the top attractions in the Tampa Bay Area) 



COMPETITORS

BUSCH GARDENS

GLAZER CHILDREN'S MUSEUM

MOSI

THE DALI MUSEUM

Safari of Fun Kids' Weekends are 
included with general admission

PRIMARY  RESEARCH  -  COMPETITORS



EVENTS

ZooU needs to stay interesting, relevant 
and on-trend to retain empty nesters 
and stroller moms, as well as attract 
our tertiary target market, millennials. 

Toddler Tuesdays need to be 
entertaining and engaging enough 

to make it worth it, to both mom 
and toddler. 

UNFORGETTABLE NATURAL 

CONNECTION EVERY TIME.



DIGITAL TRADITIONAL

CHARITABLE  

PARTNERSHIPS

IMC

THREE  PRONGED  APPROACH

Google AdWords 
 
 

Google Analytics
Email
SMM

Seedlings
Reruns 4 Little Ones

Direct mail
Print ad in TBP
In-park signage
Zoo collateral

Text ads
Display ads



TIMING 

Now - January to March 
 

Mid-year, the USP focus turns to 
seasonal event series/no blockout dates



DIGITAL

EMAIL  

STRATEGY

Send monthly emails to members in the 
late afternoon/evening that list all 
member benefits with the members-only 
events as the USP 
 
MailChimp: Use segmentation and A/B 
testing to tailor same messaging to the 
two target markets 

Empty nesters: Longer descriptions for 
ZooU, more information, links to blogs 
Stroller moms: Less information on ZooU, 
links to website and social media, highlight 
enrichments
Utlilize click tracking maps, track 
engagement and analyze interactive graph 
reports 

 



Use Facebook as main platform 
 
Both stroller moms and empty 
nesters use Facebook, but differently 
 
Facebook allows us to target specific 
demographics in the hyperlocal area 
 
Utilize videos with an emotional 
appeal 
 
 

DIGITAL

SOCIAL  MEDIA  

(Disclaimer: Would use more exciting 
brand image/video than connection with a chicken)

18 Summers - Visit Idaho 



DIGITAL

SOCIAL  MEDIA  

Utilize Tampa Bay Parenting to 
promote Toddler Tuesday and 
ZooU's that are more kid-friendly on 
their channels 
 
Invite Laura Byrne from TBP to 
Toddler Tuesday with her toddler- 
aged child and baby



Generate targeted keyword lists 
using the Keyword Planner tool to 
increase CTR and conversions 
 
All features allows us to show ads 
at peak usage times in targeted 
placements for selected target 
markets 
 
Create unique links to track results 
using Google Analytics

GOOGLE  ADWORDS

DIGITAL

Search Network with 
Display Select using 

All Features



Create goals with purchase 
funnels to show ad and email 
campaign results and 
conversion rates 
 
Track the interests and online 
behaviors of those clicking 
through our ads and visiting 
our website 
 

GOOGLE  

ANALYTICS

DIGITAL

Affinity categories 
In-market segments



Direct mail volume has decreased, 
but its percentage of all mail has 
increased 
 
 Although we've scaled back, 
successful in past Zoo history 
 
Can target by location, 
demographics and lifestyle 
 
 

DIRECT  MAIL  

CAMPAIGN

TRADITIONAL

Toddler Tuesday focused: send 
to family households 
ZooU focused: send to 
households of 55+ couples 
and single millennials 



Print is on its way out, but not  
dead 
 
TBP's audience is ideal for 
Toddler Tuesdays and we have a 
great relationship with them 
 
TBP publishes their issues on 
their website, so reaches online 
audience too 
 
 

PRINT  AD  IN  

TAMPA  BAY  

PARENTING

TRADITIONAL



IN -PARK  SIGNAGE

TRADITIONAL

Ticket window cling

Perch banners

Table cubes

Directional signage on event days

 

In-park should focus on upgrade 

messaging 



ZOO COLLATERAL

Zoo maps

Print at home tickets

Membership-dedicated flyers 

for offsite activations

TRADITIONAL



LOWER  TO  

MIDDLE  

INCOME  

HOUSEHOLDS

HIGHER  

INCOME  

HOUSEHOLDS
STROLLER    

MOM  

MARKET

CHARITABLE  PARTNERSHIPS  -  TODDLER  TUESDAYS

Facebook 
followers: 

7,971 

Facebook 
followers: 

6,634



Increased membership sales

Increased attendance to ZooU and Toddler 

Tuesdays with little-to-no dropoff

CTR and conversion rates on Google 

AdWords ads

Completed purchase funnels in Google 

Analytics

Exit surveys reveal positive feedback

Increased engagement on social networks

MEASURES OF 

SUCCESS



TODDLER TUESDAY 

SUMMARY 

Visual, less wordy emails and targeted, video Facebook ads to millennial, 
stroller moms
Text and display ads using targeted keywords and ad placements
Direct mail campaign to family households
Print ad in Tampa Bay Parenting
In-park signage with upgrade messaging
Members-only events as the USP on Zoo collateral
Charitable partnerships with Reruns 4 Little Ones and Seedlings



ZOOU SUMMARY 

Plan trendy, instagrammable activities to encourage millennial 
attendance
More informational, descriptive emails to the empty nester market
Targeted sponsored Facebook ads to empty nester market and stroller 
moms
Text and display ads using targeted keywords and ad placements
Direct mail campaign to empty nester households and millennials
In-park signage with upgrade messaging
Members-only events as the USP on Zoo collateral
Work with partner Mosaic to be involved in the event itself and co- 
promote ZooU



THANKS! 


